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Sustainability and consumption... Are two opposite concepts?

In El Corte Inglés we think that it is
possible to consume in a
sustainable way, and we distinguish
between consumption and
consumerism.

The consumer is an agent of social
change and has the power to
change the world around it.

At ECI we believe that our greatest
responsibility is to have an offer of
sustainable products and services
and be the great showcase and
speaker of sustainability.
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But inertia is not easy to change and we do not have time ...
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A solid foundation...

Ethical code
Responsible purchasing policies

FBSCI s °
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WHAT IS BEPI?

Following the GSCP Environmental Module, BEP| covers the full array of environmental areas:

t“ T

Environmental Management Systems ' u ‘
all sectors
Energy Use, GHG and Transport
ERve P global scope
Water Use all tiers

Wastewatar

Emissions to Air

‘Waste Management

Follution Prevention and Chemicals

MMajor Incident Prevention and Management

Contaminated Land/Soil and Groundwater Pollution Prevention

Land Use and Biodiversity
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Emvironmental Nuisances



.. Clearly defined objectives ...

The Sustainable Development Goals (SDGs) proposed by United Nations were launched on 25 September 2015 and ratified by 193 world leaders
representing the different Member States of the UN.
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... ahd coordinated work ...

e Guidelines Consumer Goods Forum

 Responsible and sustainable corporate policy
on TIMBER, PAPER AND PAPER-BASED
PRODUCTS (2011)

 Agreements with partners of prestige in
sustainability — FSC

e Setting objectives by area

 Working groups to coordinate and quantify
progress

e Training throughout the value chain
e Communication of progress (Memory)

e Communication of the value of the product
(RRSS, store, etc.)

€2Carle gt



.. allows us to advance together with our partners ...

e Stakeholder Working Group

e El Corte Inglés sustainability strategy -
protection of the environment and

biodiversity
] APOYAMOS
* FSC promotes products compatible EL PACTO MUNDIAL / 3 l‘lﬁb
with sustainable development FSC  cosauss panatosos

e More than 6,000 references of
sustainable products

C\ The Consumer Goods

FORUM

The Global Network Serving Shopper & Consumer Needs
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We have defined what is a sustainable product for us

ETHICAL CRITERIA

* They ensure working conditions and human rights throughout the
value chain

 They share social value - they improve the lives of farmers,
processors, suppliers, distributors and / or customers and empower
impoverished communities

ECOLOGICAL CRITERIA

e Its manufacturing, procurement and / or use characteristics make it
possible to reduce its impact on the environment and on the
resources of future generations

— Save raw materials - recycled products
— Saves natural resources (water, energy)
— Certified sustainable production

 They provide complete traceability and adequate and transparent
information to demonstrate the sustainable origin (chain of
custody)— MSC, FSC, PEFC, Fair Wood, etc.

CRITERIA PROXIMITY /ORIGIN

e They are produced and manufactured in close proximity - kilometer
zero, made in Spain

*  Ensure sustainability with respect to their origin or production

conditions
9

€2Carle gt



Ecological Agriculture — BIO products

v

VENTA 2016

VENTA 2015

UNIDADES 2016

UNIDADES 2015

Source: Sustainability Month (may-june) 2015 and 2016
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... and a growing sustainable offer

e Bio sourcing policy — Biosfera

e Local sourcing policy — Kilometer O

e Fair Trade sourcing policy

e Sustainable production, e.g. Rainforest Alliance.

e Organic cotton (G.0O.T.S.) — e.g. own brand El Corte Inglés sheets

e PET bottle recycled material — suitcases own brand Gloria Ortiz and
Emidio Tucci

e Sustainable fashion brands, like Ecoalf, El Naturalista, etc.

e Sustainable wood and paper sourcing policy — More
than 60% of own brand furniture products are FSC —
also Stationary products (own brand Frost — close to
100 product references), Consumer Goods like
kitchen paper or tissues, tickets for the shows, the
product labels, bags, etc.
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Our “Sustainability Month”

What’s this?

Global Champaign to make all sustainable products visible and
promote sustainable consumption.

2016 — we started with Consumer Goods with fantastic results we
followed up.

2017 — we will do it with all products! — fashion, home textiles,
home appliances, tourism products, .......

Challenge 2020

50% increase of sustainable products offer
Growing reputation

1 Million “aware” consumers

Responsible consumption leaders

Sustainable products are those with ecologic, ethic or proximity
criteria — better if they are certified.

A sustainable product is not a solidary product. It is not about where
the benefit goes but how it is produced.

12
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Our “Sustainability Month”

Calender:

Second weekend in may — World Fair Trade Weekend

Third Friday in May - Bike-to-Work Day

May, 22th — World Biodiversity Day

June, 5th — World Environment Day

June, 8th — World Oceans Day

June, 17th — World Day to combat Desertification and Drought
June, 28th — World Tree Day

12 Voo
RESPONSABLES

@@

Internal communication

Claim and stoppers

#hashtag

Promotions

Awareness champaign for clients and families

Activities in store

Documentaries and discussions around sustainability

Social Networks

Landing webpage

13
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“Aware” consumer

sQUE TIPO DE

Compradores de productos de

DE MODA COMERCIO JUSTO

SLOW

FASHION

NEXT

Tienen un fuert § 1 responsabilidad
familiar, dan img

Les gusta la mUsica cldsica y dedicar iempo a sus
€cosas los e semana.

Buscan lo mejor pard sus hijos y la seguridad financiera
de la familiaa pesar d Un n las cuentas

son bastante fradicionales,
an tiempo a verla tele, a
la radio.

A la hora de comprar no st

embargo son sensibles a patrocinio
la calidady el se

Fuente: AIMC Marcas 2016

Compradores de productos
ECOLOGICOS / BIOLOGICOS

Valoran el éxito pr
romdnfico que los hace ser mds frascendentes.

Son aventureros, foman rie y a la vezson infrovertidos y
espirituales.

Sus vacaciones son activas, disiutan descubr 0
Espafia y viajan dranj deportistas, juegan a
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. .
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We celebrate sustainability

I1UOreidil

Informacién de retail & consumo del siglo X0

Noticias
DEL SECTOR

Publicidad

Hemeroteca Sobre Formatos

DIGITAL

NOSOTROS . PUBLICITARIOS

Noticias del Sector

Lunes 13 de Junio de 2016

PUBLICADOEL 31/05/2016

La sostenibilidad entendida por El
Corte Inglés

Celebrara en junio un conjunto de acciones en este ambito

infoRETAIL - El Corte Inglés pone en marcha su Mes de la
Sostenibilidad, que se celebrara hasta finales de junio, con diversas
acciones en favor del medio ambiente destinadas a concienciar
sobre el cambio climatico, el desperdicio alimentario, el apoyo al
comercio justo y los productos sostenibles.

Los supermercados de El Corte Inglés refuerzan para la ocasion su
apuesta por lo sostenible con mas de 2.500 productos certificados
con los respectivos sellos sostenibles y otras certificaciones
ecologicas, en funcion del producto (pesca, acuicultura, agricultura,
forestal, soja y aceite de palma)

De este modo, la compafia de distribucian, junto al productor de
chocolate Pacariy la firma Copade, centrada en el comercio para el
desarrollo, han organizado una accién para ayudar a cinco
empresas ecuatarianas a certificarse en Comercio Justo y Bio
mediante una donacién del 3% de las ventas de chocolates Pacari
realizadas en las tiendas fisicas y online de El Corte Inglés.

En concreto, Comunidad Kichua de Santa Rita, Toltkito, Induloja,
Stevida (Proysermesa) y Cetca son las cinco entidades que han sido
seleccionadas por la ONG Copade, y que cumplen con los criterios
establecidos para poder recibir este apoyo.

Por su parte, Ambito Cultural celebrara debates dentro de la serie
‘Conciencia de Tierra' sobre educacion medioambiental en las
anlas artiviemn rnnfra /el ramhin climaricrn asi comn el vicinnardn

15
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Network and Sustainability

https://www.youtube.com/watch?v=y3aCncRInJA&t=79s YO u

https://www.youtube.com/watch?v=L4JNnbCREtY

El Corte Inglés, Premio Valioso en los Premios Valores del Papel 2017

El Corte Inglés ha sido galardonado con el Premio Valiose, en los Premios Valores del Papel 2017, organizados por la industria de la cadena del papel (fabricantes de papel,

transformadores, impresores, editores, empresas de marketing directo y empresas recuperadoras de papel y cartdn).

El Jurado otorgd por unanimidad a El Corte Inglés el Premio Valioso por el anuncio “La fébrica de papel de regalo de navidad” (https://www.youtube.com/watch?
v=L4JNnbCREtY), el papel con el que se envuelve una ilusién y se crean el misterio y la sorpresa. Un anuncio que capta toda la emocién del papel como material noble que
aporta calidez, cercania y calidad, proporcionando una experiencia sensarial y emotiva.

El Corte Inglés es uno de los lideres mundiales de grandes almacenes y un referente en la distribucidn espanola. Con mas de 75 afnos de experiencia, el Grupo ha mantenido

desde sus origenes una politica de servicio al cliente y un constante interés por adecuarse a los gustos y necesidades que demanda la sociedad.

Esto le ha llevado a una politica de diversificacion y a la creacidn de nuevos formatos comerciales.

y €2Covie fngts2s
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Our commitment to forests

e QOur objective 2020 — 99% of
wood and paper products
must have forest certification.

e Better products for a better
world.

18



Our commitment to forests

Products
e Home furniture — more than 60%
e Furniture for companies

e Consumer Goods — close to 40
references

e Stationary - close to 100 references

* Toys

€2Carle gt

19



Our commitment to forests

Co-products and others
e Own brand packaging
e Product labels
 Bags

e Printers and letters

* Internal Office Material

e Tickets for the shows since 2014 (Venta de entradas)
e Point of sale tickets since 2015

e Brochures, some catalogs, posters since 2014

e Parking tickets since 2015

€2Carle gt
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Fabricado en / Fabricsdo em
Made In Spair.

Rof: DES &20.Ti441

4333291985017 [

/

FSC

www.fsc.org

MIX

-----

Paper from
responsible sources

FSC® C117653



:SADES QUE
UN PAPEL
PUEDE CAMBIAR "f\
EL MUNDO?

a@ .-cj.'-
Q*\‘ .J" |

)

it ._'

&Ghlea'ng%_l_ WARY:

bsrost

et
FSC

PARA TODOS
MPRE




i

‘!" o, T
. ,
'n L

e

"g ﬁ | f -
.I Iabo ratlon
o ,. I:.fn

dﬂto preserve *the woiadéﬁ-

C -
3 95 B






In every product
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Accumulated weekly sales (units)
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And we continue working for the forests for all forever!

Qi 2+ \Fros

FSC? Nﬂﬂﬂﬂ?
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