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FORMAL MED RESTRIKTIVE
RETNINGSLINJER

o Veerne om FSC’s troveerdighed

« Sikre at forbrugeren/modtageren kan afkode maerkets formal

« Sikre referencer s modtageren kan sgge yderligere informationer
o Sikre genkendelighed for FSC produkter

e Undga "Greenwash” / falsk markedsfering

e Understatter efterlevelse af forbrugerlovgivning

o Sikre at produkter og markedsfering kan spores til afsenderen

» Sikre at anvendelsen ledsages af dokumentation

» Sikre adskilles af certificerede og ikke-certificerede produkter
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the FSC trademarks by certificate holders

Reqllirementa for use of
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Technical working group Konsultative forum

Jayco Fung (FSC Asia Pacific) e 275 deltagere
Monika Patel (FSC Canada) / « Her af 55 % certifikateholdere
Rosie Teasdale (FSC UK)

Corris van den Berg (SGS)

Gweneth Langdon (RA)
Ulf Sonntag (ZGD) Konsultationer gennemfart:
Coordinator: Saija Hotti (FSC GD) 16. nov 2015 - 31. jan. 2016

e 1. mar. 2017 —30. apr. 2017



8) Forbruger-
undersggelser

1) Motion 29:
”Simplification”

2) Motion 36:
"Misleading
promotion”
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I DET STORE HELE:
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— SA EFTERLEVER I NY STANDARD

STORRE FLEXIBILITET OG NYE MULIGHEDER



PRIMZRE Z£NDRINGER

« Mulighed for eendret godkendelsespraksis

* Flere muligheder i med varemaerkeelementerne
e Flere Muligheder i forhold til placeringer

e Reducerede minimums starrelser

» Flere detaljeinstruktioner er udtaget

« Eksisterende advice notes er inkluderet

o Sproget/laesbarheden er sggt forsimplet

FSC e



MULIGHEDER FOR Z£NDRET
GODKENDELSESPRAKSIS

e Mal: Hurtigere og mere smidig godkendelsesproces

For denne model skal felgende veere:

Annex A i den nye standard



Annex A. Trademark use management system
1. General

1.1 Instead of submitting all intended uses of FSC trademarks to its
certification body for approval, the organization may implement a trademark
use management system with an internal control system. The system, with all
the conditions specified in this Annex, shall be approved by the certification
body before the organization may start using it.

1.2 Prior to the use of an internal control system, the organization shall
demonstrate a good understanding of the requirements in question by
submitting a sufficient number of consecutive correct approval requests to the
certification body for each type of intended use (e.g. organizations controlling
both labelling and promotion shall submit requests for each). It is at the
discretion of the certification body to determine when the organization has
demonstrated a good record of submissions.

1.3 If an organization demonstrates consistent failure to control its FSC
trademark use, the certification body may request that all trademark use be
submitted for approval by them prior to use.

VA

F SC FORESTS FOR ALL

"TO STREAMLINE
REQUIREMENTS
FOR EASIER
LADELLING AND
PROMOTION,

FSC International



Annex A. Trademark use management system ‘/")

FSC FORESTS FOR ALL

2. Trademark use management system
2.1 The organization shall implement and maintain a trademark use ,
management system adequate to its size and complexity, to ensure its TO STREAMLINE
continuous conformity with all applicable requirements of this standard (FSC- REQUIREMENTS
STD-50-001 V2-0), including the following:
a) appoint a management representative who has overall responsibility and FOR EASIER

authority for the organization’s conformity with all applicable trademark LADELLING AND

requirements; PROMOTION,

b) b) implement and maintain up-to-date documented procedures covering
the trademark control within the organization;

c) c) define the personnel responsible for the implementation of each
procedure;

d) d) define the scope of the system to include on-product labelling or
promotion, or both;

e) e) train defined staff on the up-to-date version of the organization’s
procedures to ensure their competence in implementing the trademark use
management system; f) maintain complete and up-to-date records of
trademark approvals, which shall be retained for a minimum period of five
(5) years.

FSC International



Annex A. Trademark use management system

2. Trademark use management system

2.2 Prior to each new use of the FSC trademarks, the organization shall
ensure trademark use control by implementing an internal trademark approval
process or by receiving external approval from its certification body.

2.3 Organizations’ internal control systems shall include designated trademark
controllers who act as internal approvers of the trademark use. Trademark
controllers shall have been trained on FSC trademark use — the online FSC
Trademark Training Course for Certificate Holders is recommended.
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"TO STREAMLINE
REQUIREMENTS
FOR EASIER
LADELLING AND
PROMOTION,
WITHOUT
COMPROMISING
CREDIBILITY""
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ON-PRODUCT LOGOELEMENTER

Kategoriseringen "standard label” og "mini label” ophgarer

e | stedet er der defineret obligatoriske elementer og valgfrie elementer

Moebius loop
FSC logo*
www.fsc.org FSC website address
TEXT Label title™ V1-2:
(*) :
Product WDE {Pmd-ll-'l :;tt?;-ii}t Text - Label text 3.3 The mini label may be used when there

is no sufficient clear, unprinted space for the

FSC® C000000 FSC trademark licence code* ;tandard label in the area where the label
is to be placed. Approval for use of the

mini label shall be at the discretion of
the certification body.

*Ob|lgaTOFI$Ke elementer | | | 3.3.1 Mini label may be always used
*) Obligatoriske elementer under saerlige omstaendigheder (se afsnit 3.6 and 3.7). in the following cases:

a) Paper size is A5 or smaller
b) Packaging is 500ml volume or less




FFAF LOGOELEMENTER

AY;

Forests For All
Forever mark”

FORESTS FOR AlLL
FOREVER
By buying this (product)
you help take care of the SR ..o
world's forests
FSC® C000000 « www.fsc.org R o e
address

* Obligatoriske elementer



PLACERING AF
ON-PRODUCT LOGOBOKSE

V1-2:

2.3 The FSC label shall be clearly visible
on the product, its packaging or both.




KRAV TIL LOGOSTORRELSE

 Minimumsstarrelse er reduceret til 6/9 mm (tidligere

« Pladskrav pa produkter til FSC logobokse (uden saerlige
omsteendigheder) er reduceret.

 Laesbarhed er nyt styrende krav i de fleste tilfaelde

Minimum sizes

Portrait label Landscape label
17mm 9mm
All elements ! ! [ I a -
are required to Minimum 100%
be legible. g Wood 12mm
FSC Fsc*coooooo
Minimu s s = .
worsaros Egﬂv';;r; AN | 6mm V1-2: 5 . -
size o Separate minimum sizes for full and mini labels.

Mini labels only possible under certain conditions.

Minimum
recommended
size




INKLUDERET.

Introduktion med Small and COanunity holder
logobokse fremypé_‘;l{pje‘.med%ndre logobokse
Nl Nz = [ R
\ N 4 2

’ o 3 :——:‘ i g 4 - = ".}
B 8,
V1 '2: & f &Y 2 “:: e
, b - i X
Small and community holder labels W | :

presented on a separate advice note.

I i YT\ ; et
K P s | From well-managed

EFSC

www.fsc.org

ESC

www.fsc.org

MIX

From small or

100%

A

SN S\, forestsof smallor <l it q
A Tﬁéé\ < community producers - -~ GOmmunity producers
R _

=N =R FSC® C000000

.7 FSC® C000000
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FFAF varemaerker er inkluderet og retningslinjer
tilpasset ovrige FSC varemaerkekrav

Seerlige omstaendigheder og grafiske krav fremgar nu af standarden

5 - FORESTS
]\ N, FOR AlLL
ESC FOREVER

FSC faimonas
Forest Stewardship Council®

V1-2:
Forests For All Forever marks presented
in a separate advice note.
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KRAV OM LODENDE
FSC SALG OPHORT

V1-2: UDGAR

7.1 Organizations which have not produced, labeled or sold any FSC certified

products since their previous annual certification body surveillance audit shall not
use the FSC trademarks for general promotion of the company.




VAREMZRKEBRUG PA VISITKORT

7.3 The FSC logo or ‘Forests For All Forever’ marks shall not be used on

business cards for promotion. A text reference to the organization’s FSC

certification, with licence code, is allowed, for example “We are FSC® certified

(FSC® CH######)” or “We sell FSC®-certified products (FSC® C######)”.

Our Wood
Company

Your name

V1-2: UDGAR
7.4 The FSC trademarks shall not be used on

business cards to promote the organization’s
certification.

4.2 \When a business card is printed on FSC paper,
the mini label with product type shall be used at
minimum size. The use of the mini label shall not
imply that the organization is affiliated with FSC.




Annex 1 om varemeerkeretreringsstatus findes lgbende
opdateret pa trademark portal og marketing toolkit

Varemaerkesymbol ™ er anbefalet men ikke laengere et
krav for varemaerkebrug pa markeder, hvor FSC’s
varemeerker endnu ikke er registreret

™
? © eller

ESC

Trademark Registration List (Annex 1)

Key: & registered trademark

Geographical region

ALY N

ESC @&anim

Last ups

™ no registraticn {—=) no symbaol ® not available

F5C Trademarks

" - -
FI:"‘HEI :-:h!r'ﬂrdlullll r-.::ull:f

Africa

Algeria

Angola

Benin

Botswana

Burkina Faso

Burundi

Cabo Verde

Camerocon

Central African Republic
Chad

Comoros

Congo

Cote d'lvoire / Ivory Coast

Demooratic Republic of the Congo

Djibouti

Egypt

Equatorial Guinea
Eritrea

Ethiopia
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Annex C. How to describe FSC and products with F5C claims I

FSC iugsona
Here are some examples of how to describe FSC and FSC-certified products. This list is not

intended to be exhaustive; other altematives are possible as long as they transmit the

meaning of FSC correctly. Please also see marketingtoolkit. fsc.org for ideas for messaging

and inspiration for creating marketing materials.
How to describe FSC:

= The Forest Stewardship Council® (FSC®) is a global, not-for-profit organization
dedicated to the promotion of responsible forest management worldwide. FSC defines
standards based on agreed principles for responsible forest stewardship that are
supported by environmental, social, and economic stakeholders. To learn more, visit
www.fsc.org
The Forest Stewardship Council® is an international nongovernmental organization
that promotes environmentally appropriate, socially beneficial, and economically
viable management of the world's forests. To learn more, visit www.fsc.org
FSC® is dedicated to the promotion of responsible forest management worldwide.

FSC® helps take care of forests for future generations. | Annex C findes nu en QUide til hvordan
FSC® helps take care of forests and the people and wildlife that call them home. . .

pa balanceret vis beskriver FSC og FSC-
certificerede produkter

How to describe a product with an FSC label/claim:

By choosing this product, you help take care of the world's forests. Learn more:
www fsc_org

By choosing this product, you are supporting responsible management of the world's
forests.

The FSC* label means that the materials used for this product come from [see label-
specific text]

The FSC* label means that materials used for the product have been responsibly
sourced.

100% label

Only [materialfibres] from FSC2-certified forests have been used for this product.
This product is made of FSC®-certified [material].

[Material] of this product comes from well-managed, FSC*-certified forests.

This FSC® label means that wood has been harvested to benefit communities,
wildlife, and the environment.

Mix label

* This product is made of FSC®cerified and other confrolled material.
= This product is made of material from well-managed, FSC*-certified forests and other
controlled sources.




ALY N

FSC g

Annex C. How to describe FSC and products with FSC claims

Here are some examples of how to describe FSC and FSC-cerified products. This list is not
intended o be exhaustive; other altermnatives are possible a5 long as they transmit the
meaning of FSC comectly. Please also see marketingtoolkit.fsc.org for ideas for messaging
and inspiration for creating marketing materials.

EKSEMPLER: How o describe F5C:

+ The Forest Stewardship Council® (FSC®) is a global, not-for-profit organization
dedicated to the promotion of responsible forest management worldwide. FSC defines
standards based on agreed principles for responsible forest stewardship that are

”Vi planter et tr& for hvel‘t tr& vi falder” mf;tfat;yenvironmenta,sncial,andeconomicstd(el‘nlders.TuIeammure,visil

The Forest Stewardship Council® is an international nongovernmental organization
that promotes environmentally appropriate, socially beneficial, and economically
viable management of the world's forests. To learn more, visit www fsc.org

FSC® is dedicated to the promotion of responsible forest management worldwide.

"Treeet er CO?-neutralt, da det kommer fra FSC- Focthoke o oo it e e
certificerede skove”

How to describe a product with an FSC labelfclaim;

By choosing this product, you help take care of the world's forests. Leam maore:
www.fsc_org

Ovenstaende eller lignende forsimplede pastande om BY choosing thls rogc, Yo e supparting responsile management o e word'
The FSC® label means that the materials used for this product come from [see label-

FSC forekommer, nar der er manglende kendskab til speitc ex]

The FSC® label means that materials used for the product have been respansibly

hvad FSC faktisk er. sourced.

100% label

Cnly [materialfibres] from FSC®-certified forests have been used for this product.
This product is made of FSC*-certified [material].

PSC Danmark hjzelper gerne med udviklingen af e e e S
kontekstbestemte tekster og i nuancering af budskaber m"“::‘f:a""““"e“““’""‘e"t
Omkring FSC. = This product is made of FSC®certified and other controlled material.

= This product is made of material from well-managed, FSCE-cerified forests and other
controlled sources.




3.5 Organizations are responsible for compliance with
national labelling requirements and consumer
protection laws in those countries in which FSC-
certified products are promoted, distributed, and sold.

Note 3. National requirements and laws in FSC audits
FSC certification audits do not address compliance with
such national requirements and laws.

FFFFFFFFFF
FOREVER



LOV OM MARKEDSFORING

8 1. Erhvervsdrivende omfattet af denne lov skal udvise god markedsferingsskik under
hensyntagen til forbrugerne, erhvervsdrivende og almene samfundsinteresser.

Vildledende og utilborlig markedsforing

§ 3. Erhvervsdrivende ma ikke anvende vildledende eller urigtige angivelser eller udelade
vaesentlige informationer, safremt dette er egnet til maerkbart at forvride forbrugernes eller
andre erhvervsdrivendes gkonomiske adfeerd pa markedet.

Stk. 2. Markedsfaring som i sit indhold, sin form eller den anvendte fremgangsmade
er vildledende, aggressiv eller udsaetter forbrugerne eller erhvervsdrivende for en
utilberlig pavirkning, og som er egnet til maerkbart at forvride disses skonomiske

adfaerd, er ikke tilladt.

Stk. 3. Rigtigheden af angivelser om faktiske forhold skal kunne dokumenteres.



HVAD ER
MARKEDSFORING?

Markedsfaring er en bred betegnelse for alle de
aktiviteter, en virksomhed kan foretage sig for at
fremme afsaetningen af en idé, et produkt eller en
serviceydelse herunder branding af
virksomheden

Oplysninger pa hjemmesider, reklamefilm,
radiospots, events, annoncer, brochure,
datablade m.v.

Selv foredrag og andre oplaeg kan betragtes som
markedsfaring.

VAT 'S

FSC s

Forbrugerombudsmanden
forer tilsyn med

markedsforing og
forbrugerbeskyttende
regler

Christina Toftegaard Niels
Forbrugerombudsmand

"Nar en markedstoring skal vurderes,
Sker det med udgangspunkt i det
helhedsindiryk, markedsforingen giver
forbrugeren.”



PRZCISERING AF
MARKEDSFORINGSLOVEN

Forbrugerombudsmanden offentliggjorde i januar 2011 en ny vejledning
om brug af miljgmaessige og etiske udsagn i markedsfaringen.

| august 2014 er vejledningen opdateret med en uddybning af
dokumentationskravet.

Udvalgte fokuspunkter:

e Dokumentationskravet

* Relevanskravet

« Fritstaende, generelle miljgmaessige pastande
* Meerkningsordninger

VA

FSC &
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PRZCISERING AF
MARKEDSFORINGSLOVEN

Forbrugerombudsmandens vejledning om brug af miljgmaessige
og etiske pastande mv. i markedsferingen

“Vejledninger fra Forbrugerombudsmanden kan ses som en "generel
forhandsbesked”,hvor Forbrugerombudsmanden informerer om,
hvordan markedsfaringsreglerne fortolkes i relation til bestemte
omrader.”

“Vejledningen er ikke udtemmende. At et forhold ikke er beskrevet, er
dermed ikke ensbetydende med, at det kan anses for at veere |
overens-stemmelse med markedsfaringsloven. Det beror pa en
konkret vurdering.”

VA

FSC &

«

TS FOR ALL



VAT
ANPRISNINGER o 19
BEROR SIG PA DOKUMENTATION

Rigtigheden af angivelser om faktiske forhold skal kunne dokumenteres.
Det folger af markedsfaringslovens § 3, stk. 3.

Kravet indebaerer, at miljgmaessige eller etiske pastande om et produkt og
dets egenskaber eller faktiske forhold omkring en erhvervsdrivende eller
dennes aktiviteter ma kunne dokumenteres.

Den erhvervsdrivende skal pa tidspunktet for markedsferingen have vished
om, at angivelser om faktiske forhold er rigtige. Det betyder, at den
erhvervsdrivende ma have dokumentationen klar, nar markedsfaringen
finder sted.




DEN FREMFORTE ANPRISNING
SKAL VZRE RELEVANT

"| relevanskravet ligger, at budskabet ikke ma fremhasve egenskaber
eller aspekter, der ma anses for uvaeesentlige i forhold til belastningen
af miljoet eller den etiske dimension.”

| 1987 besluttede det internationale samfund at
forbyde de sékaldte freon- eller CFC-gasser, der
havde vist sig at nedbryde det beskyttende ozonlag |
atmosfaeren.

VAT 'S

FSC s



FRITSTAENDE OG GENRELLE i

ETISKE OG MILUGMZSSIGE PASTANDE

Generelle miljigmasssige pastande kan eksempelvis veere :

”noon »non ”non ”noon

"miljiovenlig”, "miljerigtig”, ”skansom for miljget”, "gren”, "bla”, "klimavenlig”, "mere
miljerigtigt”, ”mlndre mﬂwbelastende” "mere skansomt for miljget”, "bedre for
miljget”, "ugiftig”, "uden kemi”, "naturlig” eller "akologisk”.

Pastande af denne art kan vasre egnet til at give forbrugerne det indtryk, at et produkt
eller en aktivitet hos en erhvervsdrivende hovedsagelig har en positiv pavirkning af
miliget, er skansom for miljoet eller ikke eller i mindre grad pavirker dette. En generel
pastand vil ofte kunne efterlade tvivl om det naermere indhold.

» Seet derfor enhver anprisning i kontekst



MIUOMZRKNING UNDERSTOTTER
MILIOMAESSIGE PASTANDE

* X %

Krav til markedsfering af maerkningsordning

Maerkede produkter skal have kvalitative fortrin frem for
tilsvarende produkter, og der skal oplyses om betydningen
af meerket pa emballagen mv. Markedsferingen méa ikke ga
udover, hvad indholdet af ordningen giver grundlag for.

Dokumentationskrav for udsagn skal opfyldes.

FAIRTRADE

Bemeerkning fra forbrugerombudsmanden 2013: http://www.forbrugerombudsmanden.dk/Find-
sager/Markedsfoeringsloven/Sager-efter-markedsfoeringsloven/vildledning/International-maerkningsordning

VAT 'S

FSC

FORESTS FOR ALL
FOREVER
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MZRKNINGSORDNINGER
SYMBOLER OG CERTIFIKATER

Kriterierne for brug af maerkningsordninger, symboler eller
certifikater skal kunne efterproves og kontrolleres.

Du skal som erhvervsdrivende kunne dokumentere, at
Kriterierne for anvendelsen er opfyldit.

Ved erhvervelse af et miljomeaerke fra officielle
maerkningsordninger mv. vil Forbrugerombudsmanden som
udgangspunkt anse dokumentationskravet for opfyldt.

e \eer aktiv med FSC




FSC BEraeran

RAMMER FOR
MARKEDSFORING

» § Markedsfaringsloven

« Forbrugerombudsmandens vejledning om brug af miljigmaessige og etiske pastande mv.
| markedsfaringen

* En kort introduktion — Miljg og etik i markedsfaringen
o Jvrige retningslinjer implementeret | forbrugerombudsmandens vejledning
« EU-Kommissionens "Retningslinjer for udformning og evaluering af miljigpastande
o |1SO 14021 standarden

« |CC (Det internationale handelskammer) Kodeks og Framework
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Frygt ikke FSC’s varemeerkeregler
Keep it simple — kompleksiteten styre man naesten selv

Udforsk FSC’s marketing toolkit og brug Forest For All Forever
varemaerkerne

Beskriv og indberet uhensigtmaessigheder ved varemaerkereglerne —
kontakt FSC Danmark

Brug FSC Danmark som sparringspartner i kommunikationen af FSC



Seet jer ind | hvad FSC faktisk er og kommuniker det afbalanceret

Lav simple vejledninger/procedurer tilrettet arbejdsgangene for den
enkelte medarbejder/funktion

Pa web: Opret en underside om miljg, CSR, el. certificering. Vis her
-SC’s fulde logoboks én gang — brug herefter simple logoer eller
—orest For All Forever

Afseg muligheden for selfapproval nar markedferingstbehovet er stort



BBBBB
FOREVER



* Ny licensaftale er under udarbejdelse

 Den nye standard kan anvendes far en ny
opdateret licensaftale er underskrevet

Afvent kommunikation om ny licensaftale og aftal da
videre med Certificeringsselskabet



En endelig beslutning om tekst pa logobokse med MIX-claims er
udsat, indtil en ny strategi for controlled wood er vedtaget.

Logobokse med MIX-claims praesenteret | denne nye standard
kan anvendes til der foreligger en revideret strategi. Herefter gar
der forventeligt et ar fer aendringerne vil skulle implementeres.

FFFFFFFFFF
FOREVER
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ONLINE TRZNING TILGAENGELIG  * -

Q FSC® Trademark Training for Certificate Holders
FSC

F5C Denmark | Contacl Vilkdr og betingelsers

- @
" B
FSC Trademarks
Tﬁis course is designed for F5C cerfificate holders. It ;
Find guide og vejledning pa www.fsc.dk/logo @ L o T o

Link til teeningsplaformen: eTraining.fsc.org

& FSC GO Milan Reska


http://www.fsc.dk/logo
https://etraining.fsc.org/

< ‘\ ™
VAT
UDVIKLING AF

""SINGLE SIGN ON"’

Smallholder Support  Mewsroom  Resources  Infranet Login - FSC W

FORESTS f +SC
FOR ALL i FSC
FSC FOREVER WHATESFSC?  CHODSINGFSC  WHAT IS FSC CERTIFICATMINY  FOR BUSINESS
) Forest Stewardship Counci About Us Cour Impact Certification Market & Pariners Be Part of the Solution
WHO WE ARE WWHAT WE DO RULES & GUIDAMCE STAY INFORMED GET INVOLVED
MARKETING RN MR, ownes cwaos g
TOOLKIT ®
o Pt Lo o1 FSC® Trademark Portal
™ Promotional Panel Generator WELCOME to the portsl dedicated to FSC Centificate Holders! FEC is committed
My Cerfificate Details in supporting you to make the most out of our tooks and resources. This ponal

gives you 3 secure 3ooess to the FSG label generator and other useful resources.
Cedificate Status Watch

If you encounter any issues with this portsl, please get in touch with your ESC

Resource Center accre

and figures to help you with premotional materials, please go to w

ation body. For general information about FSC, incleding facts

License Stalus
Logout & Seffings
MNEW 5: FSC Publishes Revised Trademark Standard (20 November 2017)
F5C Newsletter
Contact Us The FEC International Board of Directors has approved the revised Trademark

d FSC-5TD-50-001 {W2-0) Requirements for use of the FSC trademarks
by certificate holders.

The standard specifies requirements for use of the FEC trademarks: on FSC-
certified products, for pramation of FSC-certified products, and for promation of the
arganization’s status a5 an F5C certificate holder. Rasd the revised standard and
leam sbowt the main changes and next steps here.

If you have any guestions, please contact your FSC aceredited certification body

MNEW5: FSC publishes updated Trademark Repistration List Annex 1 (20
November 2017)

Find the latest warsion of the documant under ‘Resource Cemter”.




VAT
UDVIKLING AF

""SINGLE SIGN ON'* PLATFORM

F 3

Building and test phase with Launch to companies
Network Partners
Feb 15th to March 30th April 12th
Copywriting improvement Test by selected Key Accounts Information to the network for

And content update external launch of Toolkit.

Feb 20th to Mar 9th Mar 12th to Mar 16th Week of April 2nd

L J

Testing and FSC database update
for Single Sign On DEADLINE MED
FORBEHOLD



SPORGSMAL

BBBBB
FOREVER



Kristian Jorgensen
Projektkoordinator og
varemaerkeansvarlig

Mail: kristian@fsc.dk
TIf.: +45 28877808

Kontakt for: Varemaerkebrug,
licenser og projekter




TAK FOR | DAG
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SAMARBEJDER

Hjeelp til at forklare FSC i konteksten
Citater til nyheder

Interaktion pa sociale medier

Lave feelles malsaetninger

Fokus pa nye FSC-varegrupper

=1
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FSC UGEN 2018

For skove fulde af liv .é

VAL,

FSC FOREVE Rm — FSC® FOOCR08

Traditionen tro satter hele Danmark under FSC Ugen fokus pa FSC-maerket og pé vigtigheden af verdens skove. Derfor vil du i labet af uge 12
opleve, at FSC-maerket dukker op lidt oftere end normalt. Under FSC Ugen 2018 vil danske NGO'er, virksemheder og arganisaticner nemlig vise

deres engagement i FSC ved at s=tte skovene pé dagsordenen.

F5C Ugen 2018 afholdes i uge 12 (d. 19. - 25. marts)

Ger en forskel med FSC

Nar du keber trae- eller papirprodukter, kan du samridig gore en forskel for verdens skove, Det eneste du skal huske er at vaelge FSC-maerker.

FSC-maerket er din garanti for, at produkterne stammer fra baeredygtige skowve.

www.fscugen.dk







NO ZERO
POVERTY HUNGER

GOOD HEALTH
AND WELL-BEING

s

INDUSTRY, INNOVATION
ANDINFRASTRUCTURE

AFFORDABLE AND
CLEANENERGY

LW

DEGENT WORK AND
ECONOMIC GROWTH

O A

CLIMATE 1 4 LIFE 1 LIFE
ACTION BELOW WATER ON LAND

QUALITY
EDUCATION

GENDER
EQUALITY

SUSTAINABLE CITIES
AND COMMUNITIES

y.

A pr—
g |==]=5]==

1 REDUGED 1
INEQUALITIES

1 6 PEAGE, JUSTICE 1 PARTNERSHIPS
AND STRONG FOR THE GOALS
INSTITUTIONS

CLEAN WATER
AND SANITATION

1 RESPONSIBLE
CONSUMPTION
AND PRODUCTION

O

=L

SUSTAINABLE
DEVELOPMENT

G::ALS
s
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DECENT WORK AND
ECONOMIC GROWTH
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NYE LOGOBOKSE

INKLUDERET | STANDARDEN

V1-2:

Small and community holder labels
presented on a separate advice note.

EFSC

www.fsc.org

100%

From well-managed
forests of small or
community producers

FSC® C000000

ESC

www.fsc.org

MIX

From small or
community producers

FSC® C000000




KRAV TIL LOGOSTORRELSE

 Laesbarhed er nyt styrende krav i de fleste tilfeelde

V1-2:

Separate minimum sizes for full and mini labels.
Mini labels only possible under certain conditions.
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FSC g

VORES

e 0 fuldtidsansatte + praktikanter
« \ores baggrunde er: kommunikation, layout, miljg og skovforvaltning

« \ores indsatsomrader / arbejde:
« Kampagner og oplysningsinitiativer (B2B og B2C)
e Politisk lobbyisme
» Kurser, opleeg og arrangementer
o Storre sektorrettede projekter
* Den danske FSC-skovstandard
» Varemeerkelicenser til slutforhandlere
« Kontrol med varemeerker og klagehandtering
e Radgivning og medlemsservices
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